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Articles and Papers (Archive 1980-1997) 
1980 
1. Droughts in India, MPC*,Jan.06,1980,4 
2. Rural Economy in India, MPC,Dec.12, 1980,4  
 
1982 
3. Socio-economic Analysis of Migratory Trends MPC,May.08,1982,4-5 
4. For Tribal Development,MPC,July 20,1982,4 
5. Cooperatives in Tribal Areas, MPC, Dec.23, 1982, 4. 
6. Rural Marketing : Giving Tribals Their Due, Kurukshetra, Aug 16-31,1982, 13- 15 
7. Cooperative Marketing in Tribal Areas- A Case Study, Indian Journal Of Marketing Sept.-Oct , 1982, 31-32 
8. Rural Marketing Perspectives in Tribal Areas,Seminar Papers,NIRD,March 8- 10,1982, 1-16 
1983  
9. Problems of Artisans, MPC,Nov.20,1983,4-5 
10. Farm Economy in Tribal Areas,MPC,Dec.04, 1983,4 
11. Farm Price Policy : An Experience,MPC, Dec. 12, 1983,4       
12. Economic Model for Rural Development, Rural India, Feb-March ,1983,31-33 
13. Farm Economy in Tribal Areas- A Case Study, Yojana , Oct. 1-15, 1983,14-16 
14. Problems of Rural Artisans in Tribal Areas Workshop Papers ,NIRD, Feb 9- 11,1983.1-9 
1984 
15. Economics of Inflation, MPC,Jan.01,1984,4 
16. SSI:Economics of Production, MPC, Jan.15, 1984,4 
17. Trade Protection for Tiny Sector,MPC, Feb. 09,1984,4 
18. Rural Credit and Overdues in Bastar, MPC, Feb.15,1984,4-5 
19. Sixth Plan : An Economic Survey, MPC, March 01, 1984,4 
20. Resource Allocation and Farm Efficiency, MPC, April 01,1984,4 
21. Tribal Economy in India,MPC, May 28, 1984 
22. Economics of Agricultural Labour in Bastar, MPC,July 12, 1984,4-5 
23. Economics of Handloom Industry, MPC, July 27,1984,4 
24. Problems and Prospects of Rural Artisans:A Case Study, Kurukshetra ,July 1984,23-28 
25. A Study of Socio-economic Conditions of Weavers in Bastar District, Khadi Gramodyog, November, 1984, 118-122 
1985 
26. Resource Utilisation and Farm Efficiency, Southern Economist, April 01, 1985,17-18 
27. Credit Marketing Linkage in Tribal Cooperatives : A Case Study, Cooperator, April 01, 1985,561-563 
28. Economics of Linseed Marketing in Madhya Pradesh : A Case Study, Agricultural Situation in India, July 1985,265-267 
29. Agricultural Marketing in Tribal Areas: A Case Study, Agricultural Marketing, Oct- Dec., 1985, 19-21 
30. Marketing of Forest Products in Bihar : A Case Study of BISCOLAMF, Cooperator, May 01, 1985, 531-532 
31. Marketing Cooperatives in Tribal Areas, UGC Seminar Series, Ravishankar University, Raipur,1985 (June 3-6), 14-18 
1986 
32. Agricultural Labour in Tribal Areas, Kurukshetra, January 1986, 17-18, 24 
33. Working and Viability of Rural credit Institutions in Bihar, Indian Cooperative Review, April 1986,338-350 
34. Marketing Model for Farm Products in Rural Areas, Indian Journal of Marketing, March 1986,22,30-32 
35. Cooperative Model for Farm Products marketing in Tribal Areas, Co-operator, June 15, 1986,590-591 
36. Government Intervention in Food grain Marketing: A Review of Policy, Rural  p73  India, April-May 1986,61-64 
37. Price Behaviour of Rice in India : An Analytical Study of Post-independence Period, Journal of M.P. Economic Association, 
Annual Number, 1986, 57-64 
38. Economic Efficiency of Paddy Marketing System in Madhya Pradesh, Indian Journal of Agricultural Economics, Oct-Dec, 
1986, 583-590 
39. Tobacco Marketing : Pattern of Cooperative and Private Trade Channels, Profile of Tobacco Industry, DMI & Tobacco 
Board, 1986, 9-14 
40. Marketing Efficiency of Wheat in Haryana: A Taxonomic Approach, Special conference volume of Journal of Quantitative 
Economics, January 1986, 85 
 
1987 
41. Marketing Model for Village Industries Products, Khadi Gramodyog ,April 1987, 299-303 
42. Economics of Modern Cooperative Rice Mills: A Case Study, Indian Cooperative Review, July 1987,17-25 
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43. Agriculture Financing in Changing Perspective   : An Overview, Agriculture Banker, Oct-Dec. 1987, 9-14 
44. Economics of Fruit Production and Marketing in India : A Study of Selected crops, Indian Journal of Agricultural Economics, 
July-Sept. 1987, 
45. Functional Pattern of Cooperative Marketing Unions : A Case Study, Cooperator, December 01,1987,341-342  
 
1988 
46. Changing Dimensions of Banking Finance, Banking Finance,January 1988,5-12 
47. Spatial Location and Industrial Product Marketing : A Metodological Approach, SEDME, June 1988,17-28 
48. Foodgrain Processing Technology in  Changing Perspectives, Agricultural Situation in India, October 1988, 587-590 
49. Dynamics of Price Spread and Cropping Pattern of Commercial Crops, Indian Journal of Agricultural Economics, July-Sept 
1988, 524-525 
50. Integrated Development Through Establishing Sectoral Linkages in Rural Marketing, Southern Economist, October 15, 
1988, 7-10 
51. Economics of Periodic Markets and Cultural Integration in Tribal Areas, Tribal Research Bulletin, September 1988,21-29 
52. Market Management Practices for Cereals in Bihar and Maharashtra, Marketing in Peasant Economy, Manas Publications, 
Delhi, 1988, 217-226 
53. Fertiliser Sector Management in India, Southern Economist,January 15, 1998,15-16 
54. Some Aspects of Planning Infrastructure for Rural Marketing, Kurukshetra, January, 1988, 22-27 
1989 
55. Impact of HYV Paddy on Farmer Groups : A Case Study, Journal of Rural Development, May, 1989, 309-315 
56. Impact of Price on the Cropping Pattern of Tobacco and Cotton, Indian Journal of Agricultural Marketing, 3 (1), 1989, 60-66 
57. Planning for Rural Housing and Resources, Kurukshetra,September,1989,12-14 
58. Fruit Production and Marketing in India, Studies in Indian Agriculture and Rural Development ,Mahajan V.S. (ed), Deep & 
Deep Publications,New Delhi,1989,272-284 
59. Technology Adoption and Agriculture Extension : A Case Study, Indian Journal of Extension Education,1989,6-9 
60. Planning for Agricultural Marketing : A Farmer Participatory Approach, Cooperator, December 15,1989,328-329 
61. Decision Support System : An Analytical Approach for Agricultural Marketing, Southern Economist,September 
15,1989,19-20 
62. Economics of Foodgrain Processing :  A Comparative Study of Relative  Technologies Indian Journal of Agricultural 
Economics, July-September, 1989, 329-330 
1990 
63. Agricultural Marketing System in the Noth-Eastern States, Journal of Rural Development, November 1990,871-889 
64. Marketing Efficiency and Paddy Farm Economy in Alternative Channels, Indian Journal  of Agricultural Marketing, 
Jan-June, 1990, 71-77 
65. Cooperatives for IRDP Beneficiaries : An Experiment, Kurukshetra, July 1990, 20-22 
66. Farming Efficiency in Drought Prone Areas: A Case Study in Southern Plateau, Indian Journal of Agricultural Economics, 
July-September, 1990, 336-337 
67. Marketing of Chillies in Tamil Nadu : A Case Study, Indian Cocoa,Arecanut and  Spices Journal, July-September, 1990, 
25-27 
1991 
68. Economic Dimensions of Groundnut Marketing in Andhra Pradesh, Journal of Rural Development, July 1991,441-44, 
(Rajagopal, Thapaliyal B K and Rajsekar S) 
69. Linkages in IRDP : Lessons from the States, Krukshetra, April, 1991, 21-23 
70. Marketing of IRDP Products, Financial Express, October 09, 1991, 5-6 
71. Channel Impact of Price on Groundnut Marketing : A Case Study, Indian Journal of Agricultural Marketing, Jan- June 1991,  
22-125 
72. Sectoral Linkages in Rural Marketing : Concept and Need, Agricultural Marketing, July-September, 1991,41-44 
 
1992 
73. Rural Marketing : Gulf Between Policy and Practice, Financial Express, January 06, 1992, 14 
74. Marketing of Fruits and Vegetables in Cooperative Sector, Cooperator, April, 1992, 463-470 
75. Managing Rural Business : Quest for Approach, The Economic Times, April 23, 1992, 12 
76. Retailing Rural Products : A Goan Approach Kurukshetra, May, 1992,22-24 
77.The Cooperatives with a Difference : An Intervention in to Rural Life, Cooperative Perspective, July-Sept, 1992, 30-40 
78. Planning Cooperatives for Rural Development : Design and Approach, Financial Express, Nov.19, 1992,  
79. Economic Efficiency of Maize Marketing in Tribal Areas,Indian Journal of Agri. Econ. Jul- Sept. 1992, 449-450 
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1993 
80. Rural Women in Fibre Cooperatives : A Case Study, Journal of Rural Development November, 1993, 597-615 
81. Dynamics of Cooperative Marketing in India: Its Magnitude and Direction, Indian Cooperative Review, (Accepted), 1993. 
82. Marketing Efficiency in Cooperative and Alternative Channels : A Case Study of Sorghum in SAT Region, Indian Journal of 
Agricultural Marketing, June- Dec, 1992, 142-145 
83. Income Variation by Shifts in Paddy Farming System, Indian Jr. of Agril. Eco. (Commnicated), 1993. 
84. Response of Input Use and Farm Supply of Paddy : A Case Study in Madhya Pradesh, Paper prepared for JNKVV 
Journal, Jabalpur, 1993, 1-16 
85. Governing Horticultural Cooperatives : A Case Study of Member Control Perspectives, Cooperative Perspectives, 
April-June, 1993, 75-85 
86. Fodder Marketing in SAT Region - A Study in Madhya Pradesh, Indian Express, July 09, 1993  
87. Organising Rural Workers : An Institutional Approach, Labour and Management Studies, Indian Express, 06, October 1993          
88. Economics of Groundnut Marketing  and Farm Income - An Analysis Across Alternative Channels, Indian Journal of 
Agricultural Economics, 48 (3), July- Sep.1993, 411-412 
1994 
89. Business Linked Development in Rural Areas : Experiments in A P, Kurukshetra, Indian Express, Jan 19,1994. 
90. Administrative and Behavioural Dimensions in Rural Business Management, Journal of Rural Development, Oct-Dec, 1994  
91. Development of Agribusiness in India : A  Chronological Analysis, Bihar Journal of Agricultural Marketing, January-March 
1994, 19-35                             
92. Women in Gem Cutting Industry, The Hindu, May 24, 1994 
93. Who gains in IRDP, The Financial Express, July 08, 1994, 14 
1995 
94. Economics of All Women Fibre Cooperatives, Indian Journal of Agricultural Economics, 50(3), July-Sept, 1995 
95. Instituttional Financing in Agribusiness, Financing Agriculture, July-September 1995 
96. Strenghtening Agribusiness CooperativesNGO Intervention,Bihar Journal of Agricultural Marketing, July-September, 1995  
97. Organisational and Managerial Perspectives of All Women Fibre Cooperatives - A Case Study, Cooperative Perspective, 
July-September, 1995 
98. Economics of Fodder Marketing in Malwa Region in Madhya Pradesh, Agricultural Marketing, Oct.-Dec., 1995 
99. Organisational Interventions and Policy Perspectives in Rural Marketing - Some Empirical Evidences, Special Volume on 
National Seminar on Rural Marketing, Orissa Rural Development and Marketing Society (ORMAS), Bhubaneshwar, October 
27-28, 1995 
100. Developing Agri-business in India : Status and Chalanges, Jagdish Prasad, Aravind Prasad (Ed)- Indian Agricultural 
Marketing, Mittal Publications, New Delhi, 1995 
1996 
101. Business Links through NGOs : An Indian Experiment in Rural Development, Development in Practice, 6 (2),1996 
102. Administrative Arrangements for Rural Marketing: A Study Across States, SEDME, September 1996. 
103. Agribusiness in India : Lessons and Visions, Economic Affairs,  April-June ,1996 
104. Dairy Industry in the Liberalised Environment : An Analysis of Competition in Marketing, Economic and Political Weekly, 
(Accepted) 
105. Competition in Dairy Indusrty : A Study of Marketing Strategies In Andhra Pradesh (India) , Cooperative Perspective, 31 
(3), 1996 
1997 
106. Decentralising in Rural Marketing: Some Experimental Models, Indian Journal of Public Administaration, Janaru-March, 
1997 
1999 
107. Empowering Rural Women Groups for Strengthening Economic Linkages, Development in Practice,  
9 (3), May 1999  
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